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2016 Maryland Legislative Update

Digital Marketing Trends

April 11th marked the end of the 436th legislative session
of the Maryland General Assembly. Our District 18 Team Senator Richard Madaleno and Delegates Al Carr, Ana Sol
Gutiérrez and Jeff Waldstreicher – work to advocate for the
needs of our community. The General Assembly has 47
Senators and 141 Delegates.

We are surrounded by technology that has changed the
ways that businesses and consumers interact. The changes
permeate all aspects of business: running operations,
overseeing human resources and education, tracking
performance and making projections and strategies.
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At the June 29 WK Chamber Lunch Mixer, we looked at a
few of the trends in digital marketing that small businesses
should be paying attention to, and taking advantage of.
We were treated to a presentation by Authorized Local
Expert, Solution Provider, and Bootcamp Instructor

At our May 25 Breakfast Mixer – Report from Annapolis:
2016 MD Legislative Update, State Senator Richard
Madaleno and Delegate Al Carr reported on decisions
made, and laws passed that will impact businesses and
individuals in our community. (Delegate Jeff Waldstreicher
couldn’t attend because of illness in his family). This
well-attended event was held at Panera Bread in Westfield
Wheaton Mall (upper level, near Costco).

Debbie DeChambeau. She is a Business Counselor, Duct
Tape Marketing Consultant, with Select Business Team, LLC
(301-924-3662 / debbie@selectbizteam.com).

Continued on page 4
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Wheaton &Kensington
Chamber of Commerce
Executive Committee
PRESIDENT
William Moore, IHOP
301-942-2323

TH A N K Y O U

TO

OUR NEW MEMBERS !

Restaurants
BeClaws

Restaurants
Tilted Kilt Wheaton

Travel Services
Diane’s Travel Services

Palesa Adams
2404 University Blvd, West
Wheaton, MD 20902
240-833-3428
Info@BeClaws.co
www.BeClaws.co

Christopher Reil
11160 Veirs Mill Rd, Ste LL H15
Wheaton, MD 20902
301-933-2689
gm254@tiltedkilt.com
www.TiltedKilt.com/wheaton

Diane Maglaque
11521 Taber Street
Silver Spring, MD 20902
202-294-4265
advencreative@outlook.com
www.adventuresforcreativetourists.com

VICE-PRESIDENT
James Onder, Onder Communications
Group 301-367-7023

S E C R E TA R Y
Victoria LaFleur, Cornerstone
Montgomery, Inc. 240-479-0362

TREASURER
Harold Weinberg, Miles Realty
301-933-6161

S E R G E A N T - AT - A R M S
Kenneth Nelson, Mont. Coll. Workforce
Development & Cont. Ed. 240-328-4747

I M M E D I AT E P A S T - P R E S I D E N T
Kathleen Guinan, Crossway Community
301-929-2505

Directors
Mirza Donegan, Griswold Home Care –
Aspen Hill-Wheaton 301-330-7646

TH A N K Y O U

TO

O U R M E M B ER R E N EWA L S !

Accounting & Tax Services
Sherwood Associates, Inc.

Financial Advisors
Edward Jones

Real Estate
Greenhill Realty Company

Nancy Sherwood
301-933-1222
nsherwood@saitaxes.com

Paul Sexton
301-933-6753
Paul.Sexton@EdwardJones.com
www.EdwardJones.com

Leonard A. Greenberg
301-657-2525
lgreenberg@greenhill
companies.com
www.GreenhillCompanies.com

Computer Consultants
Smart Computer Company,
Inc.

Housing/Community
Jubilee Association of MD, Inc.

Seth Katz
301-946-2744
Seth@SmartComputerInc.com
www.SmartComputerInc.com

Tim Wiens
301-949-8628
twiens@jubileemd.org
www.JubileeMD.org

Concrete Contracting
Creative Concrete Corp.

Locksmiths
Kensington-Wheaton Lock &
Security, Inc.

Walker Simpson
301-565-0246
WalkerSimpson@creativeconcrete.com
www.CreativeConcrete.com

Omar Lazo, Los Chorros Restaurant
301-455-3037

Thomas Lucas
301-467-0541
tom@aBetterLocksmithMd.com
www.aBetterLocksmithMd.com

Rescue Services
Wheaton Volunteer Rescue
Squad
Gam Wijetunge
301-949-4044
info@wvrs.org
www.WVRS.org

Restaurants
Hollywood East Café
Janet Yu
240-290-9988
janet@HollywoodEastCafe.com
www.HollywoodEastCafe.com

Paul Nowacek, Lafayette Federal Credit
Union 703-639-1813
Laura-Leigh Palmer, a.s.a.p. graphics
301-942-1121
Ellen Riger, EllenOriginals
301-946-7141
Paul Sexton, Edward Jones
301-933-6753
George Sydnor, Fitzgerald Auto Mall
Wheaton 301-933-7400
Tim Wiens, Jubilee Association of
Maryland 301-949-8628 x105

Ex-Officio Director
Luisa Montero-Diaz, Director,
Mid-County Services Ctr. 240-777-8101

Administrator & Newsletter Editor

Wheaton Re-designated as an Arts & Entertainment District
The Maryland State Arts Council re-designated Wheaton as an A&E
District, good for the next ten years. Wheaton joins two other urban
districts with the same distinction: Bethesda and Silver Spring. Along with
re-designation, expansion of the District boundaries was also approved to
include the new Wheaton Library/Recreation Center and Westfield Mall.
As part of the A&E re-designation application, the Wheaton Urban
District developed a strategic plan to guide activity and growth in a
manner consistent with the values articulated the Wheaton community.
To view the Strategic Plan, please visit:
http://wheatonmd.org/_files/docs/strategic-plan.pdf.
Your comments and inputs are welcome. Please send to Luisa Montero at
240-777-8101 or Luisa.Montero@montgomerycountymd.gov.
To learn more about the Maryland State Arts Council, the A&E program
and the tax incentives available to developers and artists within the District,
visit https://www.msac.org/programs/arts-entertainment-districts.

Vicky Surles 301-949-0080
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Spotlight on New Member

Be Brave 5K Run and Walk on September 10

Georgia Crossing Veterinary Center
Georgia Crossing Veterinary Center (GCVC) is an
Affordable Care Partnership that opened in July 2015,
bringing a new level of animal care to the area.
GCVC seeks to offer a caring-partnership experience
with pet owners and the community by providing
interactive, compassionate, and
affordable state-of-the-art
veterinary care.
GCVC’s founder Dr. Tanvir Advani has been a resident
of the Kensington/Wheaton area since 1997. Previously,
Dr. Advani worked at a large 24-hour, multi-doctor
practice in DC for 26 years. With the exploding
growth of pet owners over the past several years in
the Kensington/Wheaton area, he recognized the need
to provide the community with that same level of
state-of-the-art veterinary care but at affordable rates.

Saturday, September 10 starting at 8:30 am
In Wheaton Regional Park – near the carousel
Come out for a great morning of running to support or be a
sponsor of Cornerstone Montgomery’s Be Brave 5K Run and
Walk.
• The 5K run starts at 8:30 am and runs on a course through
Wheaton Regional Park.

GCVC’s mission is to provide exemplary veterinary
medicine, patient care, client service, and employee
wellbeing, while maintaining compassion, respect, and
integrity for all. Their focus is on preventative medicine
so clients may share many happy and healthy years with
their beloved pets.

• Five minutes after the 5K run starts, the 5K walk starts.
Registered runners will receive a gender specific Tech T Shirt.
The rolling course is a great way to start the day!
• Prizes for the 5K race: 1st place male and female finisher in
the ten year age groups
and 1st place male and female overall.

Photo courtesy of Georgia Crossing Veterinary Center

PLEASE NOTE: The event will be held rain or shine and
there will be no refunds issued.
Visit website www.BeBrave5K.org
If you are unable to run, you can be a virtual runner, or sponsor
a walker in the donations section to walk for the cause.
Cornerstone Montgomery empowers people living with mental
health and co-occurring substance use disorders to live, work,
and integrate successfully within the community.
www.CornerstoneMontgomery.org
If you have any questions about this race, please contact
BeBrave5K@CornerstoneMontgomery.org.
Office Hours: Mon, Tue, Wed, Fri: 8:30 am - 6:30 pm
Sat: 9:00 am - 2:00 pm
Dr. Tanvir Advani
Georgia Crossing Veterinary Center
11414 Georgia Avenue, Wheaton, MD 20902
t.advani@verizon.net / www.GCVetCenter.com

On the Purple Couch, A Place to Create
Photo courtesy of Vicky Surles

At left, Chamber president William Moore and Owner
Bahia Akerele cut the ribbon at the Grand Re-Opening
Celebration on Saturday, May 21st after their relocation.
Other community and Chamber members celebrated
with a day of demos, Wine tastings and flower arranging
at 10513 Metropolitan Ave Kensington MD 20895.
For workshops, design consultations and more, visit their
website at www.OnthePurpleCouch.com.
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May 25 Breakfast Mixer – Report from Annapolis: 2016 Legislative Update
Continued from page 1
The following is derived from the information letter
provided by the District 18 Team that summarizes a few of
the major issues that were considered during this session.
As a result of a stabilizing national economy and shortterm federal budget deal, Maryland’s revenues improved
significantly, allowing full funding of critical commitments
for education, health care, public safety, and social services.
The state’s $43 billion budget passed with near-unanimous
bipartisan support. Sen. Madaleno serves as the Vice Chair
of the Senate Budget & Taxation Committee.
The budget contains $13 billion in operating funds for
education, with $900 million dedicated to Mont. County
Public Schools and Mont. College. The budget also
ensures that tuition at MD’s public 4-year universities
will not increase by more than 2%.
To address growing class sizes, the General Assembly
invested $40 million in extra funds for school districts with
growing enrollment, including ours. $37 million in capital
funds for the Universities at Shady Grove passed, with an
additional $17 million for Mont. College. The budget
also contains funding for a range of projects from the
Purple Line to Rock Creek Forest Elementary School
and Kensington Park Library.

the Senate. They also fought to raise minimum wage to a
$15/hour living wage, which is gaining national momentum,
and hope it passes in a future legislative session.
Legislation passed to ensure all receive equal pay for equal
work, closing the wage gap between men and women; and
also protects against wage discrimination based on gender.
It expands transparency by allowing employees to talk about
their wages without fear of retaliation, and to seek justice
through the state’s labor commission.

Mixer photos courtesy of Vicky Surles

Delegate Al Carr serves on the House Environment &
Transportation Committee. The team worked together to
pass landmark legislation to reduce the state’s greenhouse
gas emissions by 40% by 2030 (which has already been
signed into law by the Governor) and to increase the
amount of green power sold in the state to 25% by 2020.
The Pollinator Protection Act of 2016 was a buzz-worthy
topic again this year. The team worked to pass this
successful bill to restrict the sale and use of neonicotinoid
pesticides, which are used to reduce insect populations.
Unfortunately, these pesticides also kill bees, and we need
to protect the bees, the pollinators of our food supply.
The death of Mont. Co. Police Officer Noah Leotta was
the catalyst for the General Assembly to adopt the
strongest DUI law in the nation. “Noah’s Law” expands
the use of ignition interlock devices for drunk drivers and
establishes stronger DUI penalties. It requires mandatory
participation in the ignition interlock program for drivers
with a blood alcohol level of .08 or greater. “Noah’s Law”
will make our roadways safer, and Noah Leotta’s service
will be remembered as a crucial piece of the story.

Advocating for a sensible plan for middle-class tax relief,
Sen. Madaleno pushed for legislation to expand the Earned
Income Tax Credit to cover more of the working poor.
This expansion passed both chambers but was not enacted
when it got linked to a broader, more controversial tax
initiative.
Del. Waldstreicher, Chairman of the Consumer Protection
Subcommittee, authored and got passed historic civil rights
legislation that eliminates the sub-minimum wage for
employees with disabilities, while providing a support
structure for their continued integration in the workforce.

Senator Richard Madaleno
Richard.Madaleno@senate.state.md.us
301-858-3137
Delegate Al Carr
Alfred.Carr@house.state.md.us
301-858-3638

The District 18 Team were proponents of the Maryland
Healthy Working Families Act, which would have
provided earned sick leave to those who need it most. The
legislation passed the House but did not receive a vote in
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Wheaton &Kensington Chamber of Commerce
2017 Community Guide and Membership Directory
www.wkchamber.org

Promote your business and connect with
the Wheaton, Kensington, Aspen Hill and
area communities by advertising in the

2017 Wheaton & Kensington
Chamber of Commerce Community
Guide and Membership Directory.
Over 5,000 copies are distributed in
member businesses, libraries, real estate
offices, new home-owner packages,
financial institutions, local government
centers, and Brookside Gardens – in this
annual marketing opportunity.

Ad Information
❑ Run my ad from last year as is
❑ Run my ad from last year with changes
❑ I have a new (or different) ad to send
❑ I need an ad created (no extra charge)
❑ Add description of my business for $35

2
0
1
7

Half Page
4.5" x 3.5"
Full Page
4.5" x 7.5"

1/4 Page 1/8 Page
Vert
2.125" x 1.75”
2.125" x 3.5"
1/4 Page - Horiz
4.5" x 2"

Advertisement Rates
Member
Add 25-word description to listing . .❑
1/8 Pg B/W . . . . . . . . .2.125" x 1.75" . .❑
1/4 Pg - Horiz B/W . . .4.5" x 2" . . . . . .❑
1/4 Pg - Vert B/W . . . .2.125" x 3.5" . . .❑
1/2 Pg B/W . . . . . . . . .4.5" x 3.5" . . . . .❑
Full Pg B/W* . . . . . . . .4.5" x 7.5" . . . . .❑

in 25 words or less, to appear with my listing*

Non-Member

$35
$295
$395
$395
$595
$895

__________________________________
__________________________________
Covers/Premium Positions
__________________________________
Taken Inside Front - Color* .4.5" x 7.5" . . . . .❑ $1495
__________________________________
Taken Inside Back - Color* .4.5" x 7.5" . . . . .❑ $1395
Return form, ad info and payment to:
Taken Outside Back - Color* 4.5" x 7.5" . . . . .❑ $1595
Vicky Surles, Administrator
Wheaton & Kensington Chamber of Commerce
2401 Blueridge Avenue, Suite 101
Wheaton, MD 20902

❑ $1695
❑ $1595
❑ $1895

* Includes 25-word description of Business with listing

Deadline is July 29, 2016

E-mail pdf files to: wkchamber@wkchamber.org
Phone: 301-949-0080
Fax: 301-949-0081

________________________________________
Contact Person

Payment by:
Payment by:

❏ Check
❏ Visa

Account #:

___ ___ ___ ___–___ ___ ___ ___–___ ___ ___ ___–___ ___ ___ ___

Total Amount $ _________________
MasterCard
AmericanExpress

❏

N/A
❑ $395
❑ $495
❑ $495
❑ $795
❑ $1095

❏

Expiration Date: ___ ___–___ ___ Name on Card: ____________________________

________________________________________
Company Name

________________________________________
Street Address

________________________________________
City, State, Zip

Address Card is Issued to:_______________________________________________ ________________________________________
Phone Number

~ OR ~ Pay online at:
http://wkchamber.org/newsroom/community-guide-and-membership-directory
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________________________________________
E-mail

June 29 Lunch Mixer – Digital Marketing Trends for Small Business
Continued from page 1
Personalization
- One size doesn’t fit all… learn www.SelectBizTeam.com
more about your customers.
- Use that information to target and segment your efforts.

Marketing is one of the areas most impacted by the rise of
technology in recent years. Taking advantage of that technology and the avenues it creates for engagement between
brands and consumers is at the heart of digital marketing.

Targeting + Segmentation = Personalization
- Seasonal customers or supporters.
- Divide email lists into groups based on information like
interests and demographics

Mixer photos courtesy of Vicky Surles

How we receive marketing messages
We receive approximately 264 marketing impressions per
person, per day (CustomerThink.com)
- 40% of consumers buy more from retailers who personalize the shopping experience across channels. (MyBuys)
- 56% of consumers are more likely to shop with a good
personalized experience. (Brandanew.com)
- 76 % of consumers will share personal information with a
brand if they believe it will improve their experience and
interaction. (Digital Marketing Association)
Our lunch was pizza and wings sponsored by Little Caesars
Wheaton, on 2567 Ennalls Avenue (301-933-4590). The
location was at the Crossway Community Center, 3015
Upton Drive, Kensington, MD 20895 (301-929-2505)
www.Crossway-Community.org

Digital marketing overview
1 Your audience chooses on which device they’ll consume
your content
2 Not sure what your customers are using? Ask!
3 What are people doing on all those devices? They are:
Consuming stories; Capturing
and consuming video; Trying
out new social channels.
Mobile has changed our behavior
It’s how people read your messages and posts, and how they
find you & make purchase decisions.
- You have to look good on mobile.
- 51% of emails are opened on a mobile device.
- 68% of American adults own a mobile smartphone.
(Constant Contact, 2015; Pew Research Center, 2015)

How do I know which to use?
1 How much time can you
devote to a social network?
2 What personnel and skills do
you have to work with?
3 Do you need to train on it or
train your staff?
4 Where does your audience
hang out?

150 - number of times per day the average person looks at
their phone. (Social Media Today, 2015)
- 80% use smartphones to find local information.

Content marketing
- Valuable and relevant content
drives decisions.
- Use your content to answer questions, solve problems and
deepen relationships.
Why focus on content marketing?
- 57% of purchase decisions made before a customer talks
to a supplier (CEB Inc., 2015)
- By 2020, customers will manage 85% of their relationship
with an enterprise without interacting with a human.
(Gartner, 2015)

Local searches lead to purchase at more than 2x the rate of
non-local searches.
- 78% of searches that result in a local purchase are conducted on mobile phones.
- 50% of store visits happen within an hour of local search.
- 30% unsubscribe.
Sponsored by the Wheaton
- 75% delete when
email doesn’t look good
on mobile.

301-933-4590 • LittleCaesars.com
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Wheaton & Kensington Chamber of Commerce
2nd Annual

Ice Cream Tasting

of Local Hand-Made Ice Cream
July is national ice cream month – come get the local scoop at

Yummy In My Tummy!
Yummy In My Tummy is a local parlor with international flavor. The owner uses
fresh fruit from around the world to create a wide range of hard-to-find
tropical flavors like Soursop, Durian, Guava, Lychee or Ginger.

Ten exciting hand-made flavors have been selected
for an ice cream tasting extravaganza!

Also with natural
low-sugar
& lactose-free
flavors!

Wednesday, July 27, 2016
from 6:00 – 7:30 PM
at

Yummy In My Tummy

www.YummyInMyTummy.net

301-949-0000

11252 Georgia Avenue, Wheaton, MD 20902

Their repertoire is not limited solely to exotic fruit - you can find homemade flavors
like Swiss Chocolate, Rum Raisin, French Almond, Grapenut (the cereal),
rich Vanilla, and Guinness Beer-flavored ice cream at the parlor.

~ Tempt Your Tastebuds ~ Mix & Network with Other Businesses ~
Cost is $5 in advance or at the door, or Pay online
Register/Pay online at wkchamber.org/events/rsvp
Wheaton & Kensington
Chamber of Commerce
the voice for
YOUR business!

www.wkchamber.org

_________________________________________

_________________________________________

(Company Name)

(Attendee)

_________________________________________

_________________________________________

(Phone Number)

(Attendee)

For registration information
_________________________________________ _________________________________________
call: 301-949-0080
(e-mail address)
(Attendee)
fax: 301-949-0081
e: wkchamber@wkchamber.org
Return payment to Wheaton & Kensington Chamber of Commerce

❏

2401 Blueridge Avenue, Suite 101 • Wheaton, MD 20902
Check
Cash
Total Amount $ _________ for ______ Reservations

❏

Cost is $5 in advance or at the door, or Pay online
Register/Pay online at wkchamber.org/events/rsvp

2017 Community Guide
See Ad rates on page 5 for the 2017
Community Guide and W&K Chamber
of Commerce Directory being prepared.
Call Vicky Surles 301-949-0080 or
email vicky.s@wkchamber.org.

KENSINGTON – LABOR DAY WEEKEND
ANNUAL ART EXHIBITION AND SALE
In conjunction with the Labor Day Parade and Festival,
the Town of Kensington celebrates the weekend with the
Montgomery Art Association Art Exhibition and Sale.
Artists from all over the local area display their creativity
with original artworks. Each artist will enter at least one
work that represents Kensington to compete for prizes.

The 2016 Power Conference is open for business
Thursday, August 25, from 8:00 am - 5:00 pm
Bethesda North Marriott/Montgomery Co. Conference Center
North Bethesda, MD 20852 - White Flint Station/Red Line Metro

The Power Conference promotes business development for
women in business through networking, education, and
marketing opportunities.
The Business expo showcases local businesses with daylong
networking. Participation in the Power Conference is within
reach of any sized business.
www.ThePowerConference.com

Location:
Kensington Armory/Town Hall
3710 Mitchell Street, Kensington, MD 20895
Show Hours:
Saturday, September 3, 11:00 am – 5:00 pm
– Reception from 6 – 8:00 pm
Meet the artists ~ Refreshments will be served
Sunday, September 4, 11:00 am – 5:00 pm
Monday, September 5, 9:30 am – 5:30 pm
www.MontgomeryArt.org

Wheaton &Kensington
Chamber of Commerce
the
301-949-0080
voice
2401 Blueridge Ave, Suite 101
for
Wheaton, Maryland 20902
YOUR business!
website: www.wkchamber.org
www.Facebook.com/WheatonKensingtonCC
e-mail: wkchamber@wkchamber.org
A pdf of this newsletter will be posted online.
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